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1. short characteristic:

With reports, interviews, product reports and market analyses, provides executives
in the metal strips, sheets, tubes, sections and wire processing industry with the funda-
mental information and decision-making support they require for the complex tasks which
present themselves in practise. In addition to successful solutions for the efficient planning
and production, in addition to quality assurance, also presents relevant research and
development results. Our authors not only deal with technical aspects however, but also
professionally examine the human resources, organisation and commercial environment
of the companies concerned. Interviews, discussions and controversial opinions provide
impetus for professional discussion within the branch.

The reader can find an in-depth presentation of numerous themes and up to date news
and events online at www.bbr.de.

2. freQuency: 6 times per year

3. edition: 51st edition 2010

4. web address (url): www.bbr.de

5. memberhips: –

6. organ: –

7. publisher: Henrich Publikationen GmbH

8. publishing house: Henrich Publikationen GmbH
Postal adress: Talhofstraße 24 b, 82205 Gilching
Telephone: +49 (0)8105/38 53-40
Fax: +49 (0)8105/38 53-11
Email: bbr@verlag-henrich.de

9. editorial: Hans-Georg Schätzl, editor in chief
h.schaetzl@verlag-henrich.de

10. advertising: Thomas Schumann, advertising manager
t.schumann@verlag-henrich.de

11. distribution: Henrich Publikationen GmbH,
Magdalena Roitzsch
Tel.: +49 (0)8105/38 53-62,
Fax: +49 (0)8105/38 53-11
Email: m.roitzsch@verlag-henrich.de

12. subscription prices: Annual subscription

Germany: 115.00 €
Abroad: 133.00 €
Single issue: 18.00 €
all prices incl. VAT net of postage

13. issn: 005-3848

14. page analysis: 2008 = 8 issues

Magazine format: DIN A4

Total pages: 838 pages = 100.0 %
Editorial section: 620 pages = 74.0 %
Advertising section: 218 pages = 26.0 %

from these:
Occasional advertisements: 0 pages = 0.0 %
Bound inserts: 21 pages = 9.6 %
Ads from publishers and printers: 24 pages = 11.0 %

Loose inserts: 4

15. editorialcontents analysis: 2008 = 620 pages

pages %
Materials handling, production organisation 35 5.6 %
Surface techniques and treatment 24 3.9 %
Quality assurance, measuring engineering 21 3.4 %
Computer technology, software, CAx 15 2.4 %
Tubes and sections engineering 42 6.8 %
Separating, joining 78 12.6 %
Forming engineering 68 11.0 %
Materials, semifinished products 45 7.2 %
Tools, clamping tools 10 1.6 %
The economy, management, trade fairs 62 10.0 %
Products 54 8.7 %
Comments, news, particulars 166 26.8 %

} %
of total
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16. circulation control:

Member of the German Circulation Control Board e.V.

17. circulation analysis:

Average copies between 1 July 2008 and 30 June 2009

Print run: 12 589

Actually distributed (tvA): 12 300 from these abroad 445

Sold: 478 from these abroad 81

– subscribed copies 472 from these for members –

– retail sales –

– other sales 6

Free copies: 11 822

Remaining, archive and
voucher copies 289

18. geographical distribution analysis:

Publisher information: distribution planned from 2010

Economic area: Share of actually distributed copies
% Copies

Germany: 96.62 % 11 782
Abroad: 3.38 % 412

Actually distributed copies: 100 % 12 194

18.1 distribution in germany according to nielsen-areas:

Publisher information: distribution planned from 2010

% copies

Nielsen Area 1: (Hamburg, Bremen, 13.26 % 1 562
Schleswig-Holstein, Lower Saxony)

Nielsen Area 2: 25.72 % 3 030
(North Rhine-Westphalia)

Nielsen Area 3a: 13.05 % 1 538
(Hessen, Rhineland Palatinate, Saarland)

Nielsen Area 3b: 22.73 % 2 678
(Baden-Wurttemberg)

Nielsen Area 4: 16.63 % 1 959
(Bavaria)

Nielsen Area 5-7: 8.61 % 1 015
(Berlin and the eastern federal states)

Total Germany: 100 % 11 782

cirulation- and
distribution data 2Media
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19. branches/business branch/corporate forms according to the size of the business unit:

Publisher information: distribution planned from 2010

Department/ Recipient groups Share of the actually distributed copies
Group/ Classification of the Business branches
Class* Federal Statistics office, 2003 Edition (WZ 2003) Copies Employees

in % Total 1-49 50-99 100-199 200-499 500-999 > 1 000 Others

27 Metal manufacturing and processing 4.85 % 591 96 110 93 86 93 88 25

28 Manufacturing of metal products 48.89 % 5 962 2 296 1 545 951 556 336 254 24

29 Mechanical engineering 18.13 % 2 211 664 552 308 301 185 181 20

30 Manufacturing of office machines, DP
devices and facilities 1.98 % 242 47 63 50 27 24 17 14

31 Manufacturing of electricity generating
and distribution devices 3.80 % 463 81 83 80 60 82 55 22

32 Radio, TV and communications engineering 1.76 % 215 57 43 40 23 17 18 17

33 Medical, process measuring, control eng., optics 3.16 % 385 68 79 61 81 35 39 22

34 Construction of motor vehicles and components 6.81 % 830 203 99 126 133 115 134 20

35 Other vehicle construction 6.13 % 748 319 112 80 96 70 54 17

Manufacturing industry total 95.51 % 11 647 3 831 2 686 1 789 1 363 957 840 181

50, 51 Retail trade 3.06 % 373 61 82 87 65 33 23 22

Others 1.43 % 174 19 19 27 27 27 27 28

Actually distributed copies 100 % 12 194 3 911 2 787 1 903 1 455 1 017 890 231

*No. basic classification according to the national NACE-Code

Note: details on the collection methods after AMF-O.

recipients structure
analysis 3-E
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20. size of the business unit:
Publisher information: distribution planned from 2010

Share of the actually distributed copies
% copies

1-49 Employees 32.07 % 3 911

50-99 Employees 22.86 % 2 787

100-199 Employees 15.61 % 1 903

200-499 Employees 11.93 % 1 455

500-999 Employees 8.34 % 1 017

> 1 000 Employees 7.30 % 890

Others 1.89 % 231

Actually distributed copies 100 % 12 194

21.1 activities: area of responsibility: not collected

21.2 activities: position in the company according to company sizes

Publisher information: distribution planned from 2010

Share of the actually distributed copies
Copies Employees

in % Total 1-49 50-99 100-199 200-499 500-999 > 1 000 Others

Management
Owner, board member, managing director 45.90 % 5 597 1 795 1 279 873 668 467 409 106

Technical management 42.80 % 5 219 1 674 1 193 814 623 435 381 99
Technical management, production manager, plant and works
managers, senior department and divisional managers,
heads of department

Purchasing 8.00 % 976 315 223 152 116 81 71 18
Technical purchasing managers, commercial managers

Others 3.30 % 402 127 92 64 48 34 29 8

Actually distributed copies 100 % 12 194 3 911 2 787 1 903 1 455 1 017 890 231

Note: details on the collection methods after AMF-O.

22. education/vocational training:

23. age:

Clear, precise, direct
We have so clearly broken the structure of the

recipients down according to the branches,
positions and company size classifications that
you have a precise knowledge of how your target
groups are selected during marketing. You can
make great use of these structures for your direct
mail campaigns. Contact us by telephone – we
would be pleased to provide you with details.

} Not collected as irrelevant as
regards the utility value of
the trade magazine



Padvertisement price
list no. 51
valid from 01 October 2009

1. circulation:
Print run: 12 400
Actually distributed copies on an annual average
(according to AMF-Scheme 2, number 17): 12 098

2. magazine format:
230 mm wide,
325 mm high

type area:
200 mm wide, 282 mm high,
Number of columns: 4,
Column width: 47 mm

3. printing and binding process/copy:
Offset printing, adhesive binding. Copy in a digital form, optimized for
exposure in a 70 raster (Please send for our instructions).

4. dates:
Publication frequency: 6 times per year
Publication dates: refer to the dates and subjects schedule
Advertising deadline: refer to the dates and subjects schedule

5. publisher:
Henrich Publikationen GmbH Telephone: + 49 (0)8105/3853-0
Talhofstr. 24 b Fax: + 49 (0)8105/3853-11
82205 Gilching Email: bbr@verlag-henrich.de

6. payment terms:
All prices are net of value Added Tax. Net within 30 days of the invoice
date, 2 % prompt payment discount for advance payment, 3 % prompt
payment discount for direct debit.
Tax No.: 2645 223 73105, VAT No.: DE 163 778 434

bank account:
Postbank Frankfurt, Account No. 756 263 605, Sort Code 500 100 60
IBAN DE 10 5001 0060 0756 2636 05, BIC PBNKDEFF

7. advertisement formats and prices:
Format Width x height in mm Basic price b/w
1/1 page 200 x 282 3 035.00 €
2/3 page 132 x 282 / 200 x 184 2 020.00 €
Junior page 149 x 202 1 670.00 €
1/2 page 98 x 282 / 200 x 140 1 520.00 €
1/3 page 64 x 282 / 200 x 92 1 010.00 €
1/4 page 47 x 282 / 98 x 140 / 200 x 68 760.00 €
1/8 page 47 x 140 / 98 x 68 / 200 x 32 420.00 €

10. special advertising forms: upon request

11. discounts: Acceptance within one year
Frequency discount 3 adverts 5 % 6 adverts 10 %

12 adverts 15 % 20 adverts 20 %
Volume discount 2 pages 10 % 6 pages 15 %

9 pages 20 % 12 pages 25 %

12. combinations:
Other discounts, combination and multiannual contracts upon request.
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preferential placements:
2nd cover page 3 650.00 €
3rd cover page 3 490.00 €
4th cover page 3 650.00 €
Front cover/inside front cover pages upon request

typesetting and lithography costs:
Technical costs incurred for work such as typesetting and amendments are
charged at cost price.

8. surcharges:

8.1 colours:
per process colour 1/1 page 360.00 €

1/2 page 260.00 €
1/3 page 210.00 €
1/8 page 130.00 €

per special colour (which cannot be extracted from a 4c typeset) 650.00 €

8.2 placement:
Other fixed placements of advertisments and bound inserts: 10 % surcharge.
Trim surcharge/spread bleed 10 %.
All surcharges and technical costs are not subject to discount!

9. classified advertisements:
Classified, sales , wanted adevertisments, job vacancies, diverse 3.00 € per
millimetre, keyed advertisements fee 10.00 €.

13. bound inserts: Weight of the paper
max. 120 g max. 170 g over 170 g

2 pages 3 550.00 € 3 730.00 € 3 920.00 €
4 pages 5 330.00 € 5 590.00 € 5 870.00 €
8 pages 7 090.00 € 7 440.00 € 7 810.00 €
A sample needs to be presented when placing the order. Supply in an uncut trim size:
236 x 331 mm, gate folded.

14. inserts:
Total Price Total Price
circulation per thousand circulation per thousand
max. 25 g 224.00 € max. 40 g 292.00 €
max. 30 g 246.00 € max. 45 g 314.00 €
max. 35 g 268.00 € max. 50 g 336.00 €
A sample needs to be presented when placing the order.
Maximum format 224 x 317 mm, partial inserts upon request.

15. glued on advertising media:
(Postcards together with Surcharge Postage share
advertisments or bound inserts) 740.00 € included
Brochures, CDs, samples after presentation of a sample upon request
additional adhering costs Mechanical per thous. Manual

49.00 € upon request

16. delivery address for positions 13-15:
Henrich Druck+Medien GmbH, Schwanheimer Str. 110,
60528 Frankfurt am Main/GERMANY
Delivery remark: and the issue concerned.
Delivery 10 days prior to publication at the least.

ads in digital form:

In order to quickly and optimally process your order, we preferably require your motifs in
a digital form. We can process all professional Mac and PC formats. If you wish to transmit
via ISDN or Email, please complete our datasheet and fax it to us with a file print out.
Data is processed free of charge as long as it meets our general requirements for the digi-

tal acceptance of advertisements (refer to the datasheet). Additional expenditure incurred
due to data being incorrect or incomplete, will be invoiced at cost price. If the ”General
Requirements for the Digital Acceptance of Advertisements” should not be included in
your media data, please request it under the telephone number +49 (0)8105/3853-20.
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dimensions
technical data
amendment to ad price list no. 51
valid from 01 October 2010
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200 x 282 mm
236 x 331 mm

132 x 282 mm
150 x 331 mm

200 x 184 mm
236 x 210 mm

149 x 202 mm
167 x 228 mm

98 x 282 mm
116 x 331 mm

200 x 140 mm
236 x 165 mm

64 x 282 mm
82 x 331 mm

■ Printing area
■ bleeded*

200 x 92 mm
236 x 118 mm

47 x 282 mm
65 x 331 mm

98 x 140 mm
116 x 165 mm

200 x 68 mm
236 x 94 mm

47 x 140 mm
65 x 165 mm

98 x 68 mm
116 x 94 mm

200 x 32 mm
236 x 58 mm

■ Printing area
■ bleeded*

*For technical reasons the printing material for each bleed ad has to have a 3 mm trim on all bleed sides.

*For technical reasons the printing material for each bleed ad has to have a 3 mm trim on all bleed sides.

1/1 page 2/3 page, high 2/3 page, wide Junior page 1/2 page, high 1/2 page, wide 1/3 page, high

1/3 page, wide 1/4 page, high 1/4 page, 2-column 1/4 page, 4-column 1/8 page, 1-column 1/8 page, 2-column 1/8 page, 4-column



bound inserts:
Orders can only be accepted and confirmed if a binding sample has been supplied, if ne-
cessary a blind sample with declaration of size and weight. They have to comply to post
regulations so as not to be mistaken for the editorial. The placement of inserts depends on
the technical possibilities.
Inserts have to be delivered untrimmed, multiple-page inserts have to be folded. The front
page of the insert has to be marked. Inserts have to be in a condition where no further
processing is necessary.

sizes:
1 sheet (= 2 pages)

216 x 305 mm

2 sheets (= 4 pages)
432 x 305 mm

3 sheets (= 6 pages)
624 x 305 mm

Copies required: 12 700 copies (incl. excess quantity)
delivery date: 10 days before publication of the issue agreed

supplements:
Orders can only be accepted and confirmed if a binding sample has been supplied, if ne-
cessary a blind sample with declaration of size and weight. They have to comply to post
regulations so as not to be mistaken for the editorial. The placement of supplements
depends on the technical possibilities.

Technical Facts:
Supplements will be inserted loosely. Maximum size: width 205 x 290 mm. They have to
be in a condition where no further processing is necessary. Additional processing (e. g.
folding) will be charged separately. Supplements printed on other material than paper can
only be accepted if a binding sample has been submitted and if publishing house and post
have agreed in advance.

Copies required: 12 700 copies
delivery date: 10 days before publication of the issue agreed

Affixed postcards:
Affixed reply coupons on bound inserts or ads will be
charged with 740.00 € in addition to the post charge (on
request). Plus gluing costs for mechanical gluing: 49.00
€/thousand. Mechanical gluing is possible in variable
height if the gluing edge is parallel to the fold and at
least 2 cm and max. 5 cm away from the fold. In all other
cases, also in case of diagonal placement, gluing costs
are charged according to expenditure.

Affixed samples:
Samples and electronic media are charged as supplements. Prices and gluing costs
on request, including submission of a binding sample.

Delivery address for bound inserts, supplements and postcards: WRITE TO:
Henrich Druck + Medien GmbH, Schwanheimer Str. 110, 60528 Frankfurt am Main.
Codeword is and No. of respective issue.

5 mm

3 mm

3 mmcutting 3 mm3 mm

472 mm

2- and 4-sided fold

236 mm
untrimmed

230 mm
trimmed

32
5

m
m

tr
im

m
ed

33
3

m
m

50 mm

Putting in direction

St
ic

ki
ng

ed
ge

5 mm

cutting edge per 3 mm3 mm

682 mm

6-sided fold

230 mm
trimmed

224 mm

33
3

m
m

236 mm
untrimmed

227 mm

3 mm

219 mm

219 mm

fold

32
5

m
m

tr
im

m
ed



Oonline-
advertising

Media
Information

2010

henrich publikationen gmbh, talhofstraße 24b, 82205 gilching, telephone +49 (0)8105/3853-40, fax +49 (0)8105/3853-11, bbr@verlag-henrich.de

www.bbr.de bbr newsletter

Half Banner Half BannerFull Banner Full Banner

Leaderboard Leaderboard
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Wide
Skyscraper

Rectangle/

Content Ad



Advertising Forms
Newsletter

Format Price Month (in €)

Full Banner 468 x 60 350,–

Leaderboard 728 x 90 500,–

Wide Skyscraper 160 x 600 550,–

Half Skyscraper 160 x 300 300,–

Text ad
(1.500 characters + image)

350,–

Frequency: weekly; Fridays

Ad/print media deadline: Wednesdays

Subscribers: approx. 3.200* Recipients

*Source: publisher information: webtrends

newsletter pricelist

booking modalities:

You will receive a report with the generated performance data after your campaign has been completed.

The publisher will provide you with the current visit figures upon request.

You can request a technical specifications information sheet fromt the publisher. Email: dispo@verlag-henrich.de

Advertising
Forms

Websites

Format Full run
Month (in €)

Homepage
Month (in €)

Classified
Monthy (in €)

Half Banner 234 x 60 400,– 320,– 280,–

Full Banner 468 x 60 700,– 560,– 490,–

Leaderboard 728 x 90 1.200,– 960,– 840,–

Wide Skyscraper 160 x 600 1.400,– 1.120,– 980,–

Half Skyscraper 160 x 300 700,– 600,– 500,–

Rectangle/
Content ad

336 x 280 1.500,– 1.200,– 1.050,–

homepage price list

visits between January and June 2009 on average: 7.005 *

page impressions between January and June 2009 on average: 183.267 *

your contact :
Thomas Schumann
Telephone: +49 (0)8105/3853-42
Fax: +49 (0)8105/3853-11
Email: t.schumann@verlag-henrich.de
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print and online P

special print advertising forms:

special online advertising forms:

Banderole Flap BookletGate folder

Also ask your media consultant
about other special advertising
forms.

advertorial link

The advertorial link is an exclusive possibility of advertising on a
pre-defined theme on www.bbr.de.
You are provided with a link with editorial contents and interactive pos-
sibilities.

The advertorial link appears with the look and feel of the weekly news-
letter and is an exclusive advertising possibility for a company or syndi-
cate. Not only is banner and text advertising possible, but also videos.

advertorial newsletter

Altar folder



direct marketing:

16 17

&
Herr Böcking, würden Sie uns
zum Einstieg etwas über die
Eigentumsverhältnisse im Hause
Berker sagen?
Das Unternehmen Berker befin-
det sich nach wie vor in Familien-
besitz, in den Händen von neun
Gesellschaftern, verteilt auf zwei
Familienstämme. Es gibt keine
Tendenz, dies aufzugeben. Berker
wird in diesem Jahr 90 Jahre alt
und ist nach wie vor bestens auf
dem Markt positioniert. Die Ge-
sellschafter verfolgen die Strate-
gien des Unternehmens äußerst
aufmerksam und sind mit der Ge-
samtausrichtung sehr zufrieden.

Mit Ihrem Eintritt bei Berker ist
erstmals „fremdes“ Manage-

ment ins bis zu diesem Zeit-
punkt familiengeführte Unter-
nehmen gekommen. Bringt dies
nicht Probleme für das Rollen-
verständnis der Gesellschafter
mit sich?
Das ist sicherlich zum Teil richtig,
denn für eine solche Gesellschaf-
terstruktur bedeutet dieser
Schritt durchaus einen Umbruch.
Und es tauchen zwangsläufig Fra-
gen auf: „Wie geht es weiter?“;
„Habe ich noch Einfluss und was
kann ich noch steuern?“
Diese Fragen sind zur Zufrieden-
heit aller beantwortet worden.
Wir haben keinen Beirat, aber
einen Gesellschafterausschuss,
der sich mindestens zweimal im
Jahr mit der Geschäftsführung

Berker. Das Unternehmen feiert in diesem
Jahr den 90. Geburtstag. Seit fast 10 Jahren
wird Berker von einem nicht aus der Familie
stammenden Manager geführt. g+h sprach
mit Dietmar O. Böcking in Ottfingen.

Titelgeschichte | Dietmar O. Böcking

g+h Juni 2009 g+h Juni 2009

%

©
g+

h

zusammensetzt, um die strategi-
sche Ausrichtung festzulegen.
Das funktioniert reibungslos.

War für Sie die Übernahme der
Unternehmensleitung eines bis
dato familiengeführten Unter-
nehmens ein Novum? Was ist
daran das Reizvolle für Sie?
Ich habe meist in familiengeführ-
ten Unternehmen gearbeitet. Und
mich hat es immer stark moti-
viert, die Verantwortung in einem
solchen Unternehmen zu über-
nehmen. Es ist faszinierend, auf
der einen Seite die Tradition eines
Familienunternehmens und des-
sen Werte und Geschichte zu be-
wahren und auf der anderen Seite
eine moderne Unterneh-

Tradition
Moderne

Off-prints of articles from our trade magazines
are an inexpensive form of advertising for dis-
tribution at trade fairs, in training courses and
seminars, in sales and marketing. We produce
in digital print and supply a print run of a mini-
mum of 500 copies.

NEW: Personalised off-prints are also availa-
ble at short notice in small print runs of a mini-
mum of 50 copies.

Request the price list from
t.schumann@verlag-henrich.de

Success through dialogue is the main argument when it co-
mes to using direct marketing. In this way, the recipient of
your message can be prompted to provide a customised and
measurable reaction.
Our personalised addresses from top industrial target groups
are permanently checked by telephone. All of the corporate
addresses include the names of contacts up to third level ma-
nagement. In addition to address leasing, we are also able to
offer you all of the classic lettershop options.

select your target group on the basis of the following selection criteria:

1 Economic sector
(with the resp. subgroups)

· print and paper
· rubber/plastic goods
· food industry
· mechanical engineering
· metal tools/metalworking
· metal products
· electronics, electrical engineering
· automotives/vehicle construction
· consulting engineers for design
and development

· logistics
· trade
· electrical trade
· energy utilities

2 Company size
1.000 and more employees

500-999 employees
200-499 employees
100-199 employees

50-99 employees
20-49 employees

1-19 employees

3 Position
· Management/bord chair
· Senior head of department/
divisional manager

· Team manager/head of depart-
ment

· Skilled employees

4 Function
Technical managerr
Commercial managerr
Works manager/Plant manager
Production/Manufacturing
Design/Development
Product management
Quality/Control
Repair
Logistics/material flow
Sales/Distribution
Marketing/Advertising
Procurement
Administration
Master craftsman/Electrical

5 Geographical Allocation
Postcode, Nielsen, Federal State

Request information and quotations from m.roitzsch@verlag-henrich.de.

themen drucktechnik

Sonderdruck aus www.k-magazin.de 02 2009Sonderdruck aus www.k-magazin.de 02 2009

Ore min eui tat, sequisl utpat. Ut ul-
lan veliquat praesequatue volum-

sandre verilla conullu ptatis nit venim ve-
nim doloborperos nummolorer ipit augait ip
el eum vullan henit niam, verostrud tiscili
quatis nibh ex erostie feuipsum digna feu
feugiat nons doloborper sit do euis duipisl
etue do dolum dolorperatue tat eraesto deli-
quip eu faccummy nos am zzrilisim vel erit
ute dolor auguer sustisi tisisit, core tat lum
amet aliquis amconsequat, vendio con heni-
sit in vullandrem ea con ulla facin velenit
vulla con hent nulpute magnis erilisi blaor-
tio con ute dignis atet inibh exero dions adi-
pit alis num alit nullaortion etue et adiam-
conse tin venim volortis acil ex er adigna
faci euissi.

DRUCKMASCHINE
Ore min eui tat, sequisl utpat. Ut ullan veli-
quat praesequatue volumsandre verilla co-
nullu ptatis nit venim venim doloborperos
nummolorer ipit augait ip el eum vullan he-
nit niam, verostrud tiscili quatis nibh ex
erostie feuipsum digna feu feugiat nons do-
loborper sit do euis duipisl etue do dolum
dolorperatue tat eraesto deliquip eu faccum-
my nos am zzrilisim vel erit ute dolor auguer
sustisi tisisit, core tat lum amet aliquis am-
consequat, vendio con henisit in vullandrem

ea con ulla facin velenit vulla con hent nul-
pute magnis erilisi blaortio con ute dignis
atet inibh exero dions adipit alis num alit
nullaortion etue et adiamconse tin venim
volortis acil ex er adigna faci euissi. Ore min
eui tat, sequisl utpat. Ut ullan veliquat pra-
esequatue volumsandre verilla conullu

SPITZTITEL VORSPANN – Con eu faccum dui esequamet adio dolor sustrud ipis nonsequ
isisisMus, nos coterec omplicae corumus paris ad peratili iam Itam immod ssimaxi
movessu mo crei peropublia? Vatus o idetritas bonsidetis.Am vel er sum do dolenim do.

$

Aussagekräftige
Headline

1 Tue enismolobor ing etue dunt wissequi bla
feugait alit wis ea consectetum ip euis digniam, qui
tio et am zzrilla facil ex eum quisi.
2 Irit ilit lobor aliquam cortion estrud dit et,
commoluptat veliqui tem quipit ilit, consent alisit.

2

1

Hier könnte eine
weitere Personalisierung

für Sie stehen
Herr Kunert.

SPEZIAL
Rohbearbeitung
Messen, biegen oder
produzieren. Delit
eraestrud es equat,
se molore volorer ad
dolorti ipsum.
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Laserschneiden
TRUMPF präsentiert seinen neuen Laserschneider Trumatic 7000

Fabio Azzini
Der Balconi-Chef setzt
auf den Zukunftsmarkt
Osteuropa 6

Berthold Leibinger
Sein Lebenswerk wird auf
dem Deutschen Ingenieurtag
gewürdigt 14
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Ihr persönliches Exemplar
Herr Thomas Schumann
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